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ABSTRACT 
 

Background: Effective public relations (PR) and stakeholder engagement have become indispensable 

components of development interventions, particularly among donor-funded projects that depend on 

community participation, transparency, and sustained public support for successful implementation. In 

Nigeria, agricultural and rural development initiatives have increasingly adopted participatory 

communication approaches to improve project ownership and sustainability. Despite this growing 

emphasis, limited empirical evidence exists on how public relations strategies facilitate stakeholder 

engagement and project implementation within World Bank-supported agricultural development 

programmes, particularly the Livestock Productivity and Resilience Support (L-PRES) Project in Taraba 

State.  

Objectives: This study therefore investigated the public relations strategies employed by the L-PRES 

Project Implementation Unit in supporting project implementation and stakeholder engagement in Taraba 

State, Nigeria with particular focus on their influence on stakeholder awareness, trust, and participation, 

and explored the communication-related challenges encountered during project implementation. 

Methods: The study adopted a qualitative research design, employing In-Depth Interviews (IDIs) and 

Focus Group Discussions (FGDs). Thirty-two purposively selected participants, comprising project 

officials, community leaders, and project beneficiaries, participated in the study. Data were analysed 

thematically. 

Results: Findings revealed that stakeholder engagement meetings, community outreach programmes, 

workshops, local media engagement, printed information materials, and the Grievance Redress 

Mechanism (GRM) constituted the principal public relations strategies supporting project 

implementation. These strategies significantly enhanced stakeholder awareness, trust, participation, and 

collaboration. However, their effectiveness was constrained by low literacy levels, language barriers, 

irregular community engagement, and persistent communication gaps. 

Conclusion: The study concludes that strategic public relations practices are critical to the successful 

implementation and long-term sustainability of donor-supported rural development initiatives. Effective 

stakeholder engagement strengthens trust, promotes community ownership, and enhances project 

outcomes. 

Unique Contribution: The study extends development communication and public relations scholarship 

by providing empirical evidence on how dialogic, participatory, and excellence-oriented public relations 

practices facilitate stakeholder engagement and improve the implementation of donor-funded agricultural 

development projects in rural communities. 
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Key Recommendation: Project implementing agencies should institutionalise culturally sensitive, 

participatory, and continuous multi-channel communication strategies that strengthen stakeholder 

engagement, improve feedback mechanisms, and enhance community ownership throughout the project 

lifecycle. 

 

Keywords: Public relations strategies, stakeholder engagement, L-PRES Project, development 

communication, rural development, Taraba State, Nigeria. 

 

INTRODUCTION 

Livestock production is one of the major sources of rural livelihoods, economic development, 

and food security globally, especially in developing nations where the livelihoods of over one 

billion people depend on it (World Bank, 2022). Globally, the sector is valued at approximately 

US$1.72 trillion and accounts for about 40% of total agricultural gross domestic product 

(Schrobback et al., 2023). In Nigeria alone, the livestock production sector is valued at over ₦30 

trillion and contributes substantially to income generation, employment, and the nutritional needs 

of millions of households, as well as approximately 5% to the national GDP (Essiet, 2024). 

These figures underscore the strategic importance of livestock production as a driver of rural 

livelihoods, food security, and economic growth. However, the Nigerian livestock industry is 

threatened by climate variability, farmer–herder conflicts, disease outbreaks, and weak market 

infrastructure, which have persistently led to low productivity (Majekodunmi, 2022). These 

challenges have resulted in massive economic losses estimated at ₦7.17 trillion annually, 

equivalent to nearly 10% of the country’s Gross Domestic Product (Ajeniyi, 2025). Such losses 

undermine national food security and exacerbate poverty and social instability in states such as 

Taraba, where livestock production is the mainstay of many families. 
 

Given the increasing challenges facing the sector and the growing global demand for animal-

based products and food security, the L-PRES Project was launched in 2022 (Global Centre on 

Adaptation, 2026). L-PRES is a six-year intervention jointly implemented by the Federal 

Government of Nigeria and participating state governments to improve livestock productivity, 

commercialisation, resilience, and institutional capacity across the country. The project is 

financed through a World Bank facility valued at approximately US$500 million, complemented 

by about US$46 million in counterpart funding, making it one of the largest livestock-sector 

interventions in Nigeria’s recent history (Falaju, 2024). The project is structured around several 

strategic components, including institutional and innovation system strengthening, animal 

husbandry and advisory support services, animal health services, livestock value chain 

enhancement, crisis prevention and conflict mitigation, and natural resource management and 

pasture improvement across 20 participating states, including Taraba State. 
 

Despite substantial financial and technical investments, the success of L-PRES and other related 

development initiatives depends on the effective application of public relations (PR) strategies. 

This is because the project is built around stakeholder engagement, public acceptance, and 
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sustained participation, all of which are critical components of PR. The effective application of 

PR strategies plays a pivotal role in bridging the gap between project design and community 

buy-in through awareness creation, trust-building, and stakeholder mobilisation (Jones, 2023). 

Yet, empirical evidence on how PR is applied in donor-funded livestock projects remains 

limited. While a growing body of PR research exists, a significant proportion has focused on PR 

in corporate settings (Odey et al., 2023; Okafor & Malizu, 2014), educational funding (Salihu & 

Santas, 2025), crisis management (Ada, 2025; Harold & Onyekosor, 2024), inclusive education 

(Ahmed et al., 2024), and general agricultural development (Garba et al., 2024; Yeibo & 

Onyekosor, 2024; Ugbodu et al., 2025). A few studies have addressed communication in 

livestock transformation programmes (Emejor, 2024) and in non-profit or conflict contexts 

(Kente & Oyinoyi, 2023; Juliet & Santas, 2024; Unigwe & Okika, 2025). However, studies that 

specifically investigate PR strategies within the L-PRES Project or similar World Bank-funded 

livestock initiatives at state level, particularly in Taraba State, are lacking. This leaves critical 

questions unanswered regarding the effectiveness of PR in addressing low literacy levels, 

cultural diversity, logistical barriers, and trust deficits in grassroots implementation. 

This study addresses these gaps by examining the forms of public relations strategies deployed in 

the L-PRES Project in Taraba State. Guided by Martin Buber’s Dialogic Theory, the study 

focuses on how dialogic communication anchored on mutuality, presence, empathy, and genuine 

two-way engagement facilitates meaningful interaction between project implementers and 

community stakeholders, thereby enhancing understanding, participation, and trust-building. In 

addition, informed by the Excellence Theory of Public Relations (Grunig et al., 2002), the study 

evaluates the extent to which symmetrical communication, two-way balanced interaction, and 

relationship management contribute to effective stakeholder knowledge, mobilisation, and long-

term trust in the project. Together, these theoretical lenses enable an assessment of how 

participatory communication processes strengthen implementation outcomes, as well as how 

asymmetries or breakdowns in dialogue may hinder effective project delivery. This aligns with 

calls from previous studies in African development communication (Flowerina & Syaidah, 2024; 

Ude-Akpeh et al., 2019; Ackah & Bimpong, 2025). However, these prior studies have largely 

focused on corporate, educational, and crisis-management contexts, with limited attention to 

livestock-sector interventions. Therefore, this study contributes to the literature and offers 

actionable insights for policymakers and practitioners. 

RESEARCH METHODS  

The study adopted a qualitative research approach, utilising in-depth interviews (IDIs) and focus 

group discussions (FGDs). This approach was selected because it enables researchers to gain 

deeper insights and a richer understanding of the lived experiences of L-PRES officials and other 

key stakeholders regarding the effectiveness of public relations (PR) strategies in promoting the 

L-PRES project in Taraba State (Creswell, 2013; Yin, 2018). Purposive sampling was employed 

to select a total of 32 participants because it allows the deliberate inclusion of individuals who 
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possess relevant experience, knowledge, and direct involvement with the L-PRES project. This 

ensures that only information-rich participants are selected, thereby enhancing the depth, 

relevance, and credibility of the qualitative data collected. The participants comprised two L-

PRES project officials from the Taraba State Project Coordination Unit and three 

traditional/community leaders, who were interviewed through in-depth interviews (IDIs). For 

anonymity and confidentiality, L-PRES project officials were coded as L-PRES 1 and L-PRES 2, 

while the traditional/community leaders were coded as CL1, CL2, and CL3. The 27 beneficiary 

community members who participated in the focus group discussions (FGDs) were drawn from 

three communities that had benefited substantially from the L-PRES project: Jimlari (Lau LGA), 

Jibu (Wukari LGA), and Mayo-Kama (Bali LGA). Nine participants were assigned to each FGD, 

with one FGD conducted in each community. Participants from Jimlari were coded as Jimlari 1–

9, those from Jibu as Jibu 1–9, and those from Mayo-Kama as Mayo-Kama 1–9.  

Data were collected using semi-structured interview and FGD guides, which were reviewed by 

communication experts at Taraba State University, Jalingo, to ensure content relevance. Data 

collection took place between May and November 2025. The extended data collection period 

reflected a phased approach necessitated by the dispersed nature of the study communities, 

participants’ availability, and the need to build sufficient rapport to ensure rich and reliable 

qualitative data. The phases involved conducting in-depth interviews with key informants during 

the initial stage, followed by focus group discussions with beneficiary communities in 

subsequent stages, thereby allowing emerging insights to inform and refine later rounds of data 

collection. Conducting the study in phases also enabled iterative reflection between data 

collection rounds, which improved probing, informed subsequent interviews, and enhanced the 

depth and credibility of the data. All sessions were audio-recorded with participants’ consent and 

transcribed verbatim. Thematic analysis was employed to identify recurring patterns, which were 

coded, categorised, and interpreted in line with the study’s five objectives. Ethical approval was 

obtained from the Research and Ethics Committee of the Department of Mass Communication, 

Taraba State University. The principles of informed consent, anonymity, and voluntary 

participation were strictly observed throughout the study. 
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RESULT 
 

The findings from thematic analysis of the qualitative data are summarised in the table below. 
Objective Emerged Themes Supporting Quotes 

1. To examine the forms of 

public relations strategies 

employed 

Stakeholder Engagement 

Meetings and 

Consultations 

L-PRES 1: “One of the key strategies we 

consistently use is stakeholder engagement 

meetings… to explain the objectives of the L-

PRES project, update them on implementation 

progress, and receive feedback.” CL1: “We are 

usually contacted first by the L-PRES team 

before any programme… ensuring that 

information reaches every household.” 

 Community Outreach and 

Sensitisation Campaigns 

L-PRES 2: “We also rely heavily on community 

outreach programmes where our officials visit 

rural areas to sensitize farmers on the goals of 

L-PRES.” Mayo-Kama-FGD9: “The project 

people sometimes come to our villages to 

sensitize us about livestock care… in central 

places like community squares.” 

 Workshops and Training 

Programmes 

L-PRES 1: “We organise regular workshops and 

training programmes… not only to build 

technical capacity but also to ensure that 

beneficiaries fully understand the objectives.” 

Jimlari-FGD5: “We have attended several 

training sessions… they teach us better ways of 

taking care of livestock… and help us better 

understand what the project is trying to 

achieve.” 

 Media-Based 

Communication  

L-PRES 2: “Radio remains one of the most 

effective tools… We partner with local radio 

stations especially TSBS.” Jimlari-FGD9: “The 

GRM is truly helping us… We have a 

committee right here in the community… It 

makes us feel the project is serious and 

transparent.” 

2. To explore how public 

relations strategies 

influence stakeholders’ 

knowledge and 

understanding 

Awareness Creation and 

Basic Understanding 

L-PRES 1: “Through our communication 

activities… we have been able to create a basic 

level of awareness among farmers.” Jimlari-

FGD3: “Through meetings, radio messages, and 

visits… we now know that it is a government 

and World Bank project meant to support 

livestock farmers.” 

 Practical Knowledge 

Enhancement 

L-PRES 2: “When we engage beneficiaries 

directly through training… their level of 

understanding increases significantly.” Mayo-



6  

International Journal of Sub-Saharan African Research (IJSSAR)  
Vol. 4, Issue 2, pp. 819-831, June 2026, ISSN: 3043-4467 (Online), 3043-4459 (Print) 
https://doi:10.5281/zenodo.20924463 
 

   

 
824 

 
www.ijssar.com 

Kama-FGD7: “During the training sessions, 

they explain everything in detail and even show 

us how to take care of livestock properly.” 

3. To examine how public 

relations strategies 

contribute to building trust 

Transparency and 

Consistent Communication 

L-PRES 1: “We ensure that all communication 

activities… are transparent and consistent… 

which helps to reduce suspicion.” Jibu-FGD6: 

“This constant interaction has made us more 

confident that the project is real.” 

 Community Involvement 

and Ownership 

L-PRES 1: “Involving community members and 

leaders… significantly improves trust.” Jimlari-

FGD4: “It makes us feel that the project belongs 

to us.” 

4. To analyse how public 

relations strategies facilitate 

stakeholder mobilization 

and participation 

Generation of Interest and 

Motivation 

L-PRES 1: “Our public relations activities… 

stimulate interest among farmers… to 

participate in project activities.” Jibu-FGD1: 

“We became interested because we saw that it 

was meant to help farmers improve their 

livestock.” 

 Promotion of Community 

Togetherness 

CL1: “The project has helped unite farmers… 

around common interests.” Jimlari-FGD1: “We 

are brought together as farmers… to discuss 

common issues.” 

 Linkage with Development 

Partners 

L-PRES 2: “We serve as a bridge between 

development partners and rural communities.” 

Jibu-FGD8: “Through the project, we have been 

able to meet experts.” 

5. To identify the major 

challenges affecting the use 

of public relations 

strategies 

Low Literacy Levels 

Among Beneficiaries 

L-PRES 1: “One of the major challenges we 

face is the low literacy level among some of the 

target beneficiaries.” Mayo-Kama-FGD1: 

“Many people in the community cannot read 

them properly.” 

 Irregular Communication 

and Limited Reach 

Mayo-Kama-FGD1: “The irregularity of some 

outreach… due to logistical constraints.” 

Jimlari-FGD2: “Their visits are not regular.” 

 Traditional channel 

dominance and message 

distortion 

CL2: “Sometimes, the information… is difficult 

to be communicated accurately… which creates 

misunderstanding.” Jimlari-FGD1: “We rely a 

lot on our leaders… but sometimes the message 

is not fully clear.” 
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DISCUSSION  

The study found that the implementation of the L-PRES Project in Taraba State was 

characterised by the adoption of multiple public relations strategies and communication 

channels, with a predominance of interpersonal approaches, including stakeholder engagement 

meetings, community outreach programmes, workshops, and the strategic use of traditional and 

community leaders. This indicates that project communication is largely mediated through face-

to-face and culturally embedded structures, where traditional leaders play a central role in 

information dissemination and mobilisation. Participant accounts further suggest that while this 

structure facilitates access to communities, it also contributes to instances of message distortion 

and limited clarity at the grassroots level. In comparison with existing literature, this finding 

aligns with Garba et al. (2024) and Emejor (2024), who report that agricultural development 

communication in Nigeria is predominantly interpersonal and culturally grounded. However, it 

also reflects concerns raised by Joshi et al. (2022), who caution that reliance on hierarchical 

gatekeeping structures may marginalise women, youth, and minority groups and reinforce 

existing power imbalances. The implication is that while traditional communication systems 

enhance legitimacy and reach, they require complementary inclusive mechanisms to ensure 

equitable participation and message accuracy. 

 

The study further revealed that the public relations strategies deployed under the L-PRES Project 

were effective in generating awareness and improving beneficiaries’ understanding of project 

activities. Participants reported increased knowledge of project components through engagement 

meetings, outreach activities, and community-level interactions, although the depth of 

understanding varied depending on proximity to information sources and frequency of 

engagement. This demonstrates that interpersonal communication remains a key driver of 

knowledge dissemination in low-literacy rural contexts. This finding corroborates Ugbodu et al. 

(2025) and Ahmed et al. (2024), who established that participatory communication significantly 

enhances knowledge acquisition in rural development interventions. However, it contrasts with 

studies in more digitally advanced contexts, such as Akinsola and Santas (2024), which 

emphasise the growing effectiveness of digital and mass media platforms. The implication is that 

face-to-face and interpersonal communication remain particularly effective in low-resource and 

low-literacy rural contexts. 
 

The findings also show that the public relations strategies implemented under the L-PRES 

Project significantly strengthened trust, transparency, and stakeholder mobilisation within 

beneficiary communities. Participants indicated that regular engagement activities and 

interactions with project officials improved their confidence in the project and encouraged active 

participation in livestock-related initiatives. This suggests that PR functions not only as an 

informational tool but also as a relational mechanism that fosters legitimacy and sustained 

engagement. This outcome aligns with Harold and Onyekosor (2024) and Unigwe and Okika 

(2025), who emphasise that transparent and participatory communication enhances trust in 
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development interventions. It is also consistent with Kente and Oyinoyi (2023) and Sawir et al. 

(2024), who highlight the role of communication in promoting social cohesion and mobilisation. 

The implication is that trust-building should be recognised as a central outcome of PR in 

development contexts, not merely a secondary effect of communication activities. 
 

The study identified several challenges that constrained the effectiveness of PR strategies in the 

L-PRES Project. These included low literacy levels, irregular outreach, and structural 

communication gaps, which collectively limited message clarity, reduced consistency of 

engagement, and weakened the reach of communication efforts, particularly among vulnerable 

groups. This finding is consistent with Okereke and Emeka (2018), Juliet and Santas (2024), and 

Omosotomhe and Okeke (2025), who similarly identified structural and contextual barriers as 

persistent constraints in rural development communication in Nigeria. The implication is that 

without addressing these structural limitations, even well-designed PR strategies may fail to 

achieve inclusive participation and sustained behavioural change in rural communities. This 

challenges the universal applicability of dominant Western PR theories (Grunig et al., 2002; 

Kent & Taylor, 2002) in Global South contexts and reinforces the need for more culturally 

grounded and context-sensitive communication models, as advocated by Flowerina and Syaidah 

(2024) and Ackah and Bimpong (2025). 

 

CONCLUSION  

This study demonstrates that effective public relations strategies are fundamental to the success 

and sustainability of rural development interventions such as the Livestock Productivity and 

Resilience Support Project (L-PRES). In Taraba State, the findings suggest that communication 

practices characterised by dialogue, stakeholder engagement, and feedback mechanisms 

contributed significantly to awareness creation, trust-building, and stakeholder participation in 

the project. However, persistent contextual barriers, including low literacy levels, irregular 

outreach, and over-reliance on traditional gatekeepers, limited the depth of behavioural change 

and inclusive engagement. 
 

Despite these insights, the study has certain limitations. Its findings are based on a qualitative 

inquiry conducted in only three purposively selected communities in Taraba State, which 

restricts the generalisability of the results to other L-PRES implementing states or diverse agro-

ecological zones in Nigeria. Future studies should examine PR strategies across multiple L-

PRES implementing states and employ mixed-methods designs to provide broader empirical 

evidence. Nevertheless, this research affirms that, when properly contextualised and culturally 

adapted, public relations can serve as a powerful catalyst for the effective implementation of 

development projects. It holds considerable potential to enhance the effectiveness and 

sustainability of agricultural development interventions in Nigeria, particularly livestock 

production, by fostering greater community ownership, social cohesion, and project 

sustainability. 
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Implications of the Findings 

This study reinforces the need for culturally grounded and context-specific public relations (PR) 

frameworks in rural development communication within the Global South, particularly in 

Nigeria. Government agencies and development partners implementing large-scale agricultural 

projects in the country should therefore mainstream robust, culturally sensitive PR and 

communication strategies into project design, rather than treating them as peripheral activities. 

Theoretically, the findings extend Martin Buber’s Dialogic Theory by demonstrating that 

dialogic principles such as mutuality, empathy, and genuine two-way engagement are not 

automatically achieved through the use of interpersonal channels alone; rather, they require 

deliberate inclusion mechanisms that prevent message distortion and ensure that dialogue 

remains inclusive of marginalised groups. Similarly, the study nuances the Excellence Theory of 

Public Relations by showing that while symmetrical communication and stakeholder engagement 

are essential for trust-building and effective relationship management, structural constraints such 

as low literacy, reliance on gatekeepers, and irregular outreach can limit the attainment of true 

two-way symmetrical communication in practice. 
 

Ethical Considerations 

The research was conducted in accordance with established ethical standards for the social 

sciences. Ethical approval was obtained from the Research and Ethics Committee of the 

Department of Mass Communication, Taraba State University. Participation was entirely 

voluntary, and informed consent was obtained from all respondents prior to data collection. The 

confidentiality and anonymity of participants were strictly maintained throughout the study. 
 

Funding 

This research received no external funding. 
 

Conflict of Interest 

The authors declare that there is no conflict of interest. 
 

Author Contributions 

Ezra Artimas conceived the research idea, collected the data, and conducted the initial analysis. 

Idi Shadrach designed the methodological approach, supervised the overall conduct of the study, 

and contributed to data interpretation and manuscript development. 
 

Acknowledgements 

The authors sincerely thank all staff of the Livestock Productivity and Resilience Support Project 

(L-PRES) in Jalingo, particularly the Public Relations and ICT Unit, for their valuable support. 

Special appreciation is extended to the traditional leaders and community members in Jimlari, 

Jibu, and Mayo-Kama who participated in the study and generously provided the data that made 

this research possible. 

 



6  

International Journal of Sub-Saharan African Research (IJSSAR)  
Vol. 4, Issue 2, pp. 819-831, June 2026, ISSN: 3043-4467 (Online), 3043-4459 (Print) 
https://doi:10.5281/zenodo.20924463 
 

   

 
828 

 
www.ijssar.com 

Artificial Intelligence (AI) Use Disclosure 

The author(s) used Grammarly for language editing, grammar correction, readability 

improvement, and formatting assistance. The author(s) carefully reviewed, revised, and verified 

all outputs generated by the tool and take full responsibility for the accuracy, originality, and 

integrity of the manuscript content.  
 

Data Availability Statement 

The datasets on which the conclusions of this study are based are available from the 

corresponding author upon reasonable request. 
 

Citation:  

Artimas, E., & Shadrach, I. (2026). Exploring public relations strategies and stakeholder 

 engagement in the implementation of the World Bank-supported L-PRES project in 

 Taraba State, Nigeria. International Journal of Sub-Saharan African Research, 4(2), 

 819-831. https://doi:10.5281/zenodo.20924463  

 

REFERENCES  

Ackah, D., & Bimpong, H. (2025). Analysing the role of stakeholder engagement in determining

 the effectiveness of communication and public relations strategies: Ghana Highway

 Authority in perspective. Project Management Scientific Journal, 7(9), 51–67.

 https://damaacademia.com/index.php/pmsj/article/view/5 

Ada, D. F. (2025). Public relations strategies in crisis management: A study of Kakatar Group of

 Companies, Abuja. International Journal of Educational & Information Research, 8(1),

 34–54. 

Ahmed, M. S., Rabiu, M. S., & Igyuve, A. T. (2024). Evaluating public relations strategies of

 Ministry of Education on inclusive education for people with special needs in select 

 states of Nigeria. International Journal of Information, Technology & Innovation in 

 Africa, 12(7), 65–84. https://arcnjournals.org 

Akinsola, M. T., & Santas, T. (2024). Assessment of public relations strategies adopted by the

 Federal Ministry of Humanitarian Affairs in implementing the N-Power programme in

 Nigeria. Lapai Journal of Humanities, 15(2), 279–289. 

Creswell, J. W. (2013). Qualitative inquiry and research design: Choosing among five 

 approaches (3rd ed.). SAGE Publications. 

Emejor, C. K. (2024). Assessment of communication strategies used in the implementation of

 National Livestock Transformation Plan in Nigeria. Nasarawa Journal of Multimedia 

 and Communication Studies, 7(1), 173–187. http://njomacs.com 

https://doi:10.5281/zenodo.20924463
https://damaacademia.com/index.php/pmsj/article/view/5
https://arcnjournals.org/
http://njomacs.com/


6  

International Journal of Sub-Saharan African Research (IJSSAR)  
Vol. 4, Issue 2, pp. 819-831, June 2026, ISSN: 3043-4467 (Online), 3043-4459 (Print) 
https://doi:10.5281/zenodo.20924463 
 

   

 
829 

 
www.ijssar.com 

Essiet, D. (2024, December 26). Unlocking the untapped N30trn potential of Nigeria’s livestock

 sector. The Nation Newspaper. https://thenationonlineng.net/unlocking-the-untapped

 n30trn-potential-of-nigerias-livestock-sector/ 

Falaju, J. (2024, October 3). Nigeria secures $500m World Bank facility to boost livestock

 production. The Guardian Nigeria. https://guardian.ng/business-services/agro

 care/nigeria-secures-500m-world-bank-facility-to-boost-livestock-production/ 

Flowerina, I., & Syaidah, S. (2024). Role of public relations in a company. Semantik Journal of

 Social Media Communication and Journalism, 2(1), 54–64.

 https://doi.org/10.31958/semantik.v2i1.9846 

Garba, S., Shekobagu, A. G., & Muhammad, Y. (2024). Public relations strategies and 

 promotion of agricultural development and food security in Nasarawa State, Nigeria. 

 Jalingo Journal of Social and Management Sciences, 5(4), 230–240. 

Global Center on Adaptation. (2026, May 26). Nigeria Livestock Productivity and Resilience

 Support Project L-PRES. https://gca.org/gca-project/wbg-nigeria-livestock-productivity

 and-resilience-support-project-L-PRES/ 

Grunig, J. E., Grunig, L. A., & Dozier, D. M. (2002). Excellent public relations and effective

 organizations: A study of communication management in three countries. Lawrence

 Erlbaum Associates. 

Ajeniyi, A. (2025, August 17). Nigeria’s Livestock Sector Faces ₦7.17tr Loss from Insecurity,

 Climate Change - AgroCentric. AgroCentric. https://agrocentric.com/2025/08/17/nigerias

 livestock-sector-faces-%E2%82%A67-17tr-loss-from-insecurity-climate-change/ 

Harold, G. O., & Onyekosor, A. I. (2024). Public relations strategies of Dufil Nigeria in the

 management of Indomie poison scare of 2004. International Journal of Marketing and

 Communication Studies, 8(2), 86–98. 

Jones, K. (2023). Community engagement in local communities: Hearing the voices of the 

 public. The School of Public Policy Publications, 16(1).

 https://doi.org/10.11575/sppp.v16i1.76642 

Joshi, D., Baú, V., & Ryder, E. (2022). Improving government communication and empowering

 rural communities: Combining public relations and development communication

 approaches. Public Relations Review, 48(3), Article 102200.

 https://doi.org/10.1016/j.pubrev.2022.102200 

Juliet, S. M., & Santas, T. (2024). Evaluation of public relations strategies of Benue State 

 Government in the management of herders-farmers conflict. Lapai Journal of 

 Humanities, 15(2), 313–325. 

https://thenationonlineng.net/unlocking-the-untapped%09n30trn-potential-of-nigerias-livestock-sector/
https://thenationonlineng.net/unlocking-the-untapped%09n30trn-potential-of-nigerias-livestock-sector/
https://guardian.ng/business-services/agro%09care/nigeria-secures-500m-world-bank-facility-to-boost-livestock-production/
https://guardian.ng/business-services/agro%09care/nigeria-secures-500m-world-bank-facility-to-boost-livestock-production/
https://doi.org/10.31958/semantik.v2i1.9846
https://gca.org/gca-project/wbg-nigeria-livestock-productivity%09and-resilience-support-project-lpres/
https://gca.org/gca-project/wbg-nigeria-livestock-productivity%09and-resilience-support-project-lpres/
https://agrocentric.com/2025/08/17/nigerias
https://agrocentric.com/2025/08/17/nigerias
https://doi.org/10.11575/sppp.v16i1.76642
https://doi.org/10.1016/j.pubrev.2022.102200


6  

International Journal of Sub-Saharan African Research (IJSSAR)  
Vol. 4, Issue 2, pp. 819-831, June 2026, ISSN: 3043-4467 (Online), 3043-4459 (Print) 
https://doi:10.5281/zenodo.20924463 
 

   

 
830 

 
www.ijssar.com 

Kent, M. L., & Taylor, M. (2002). Toward a dialogic theory of public relations. Public Relations

 Review, 28(1), 21–37. https://doi.org/10.1016/S0363-8111(02)00108-X 

Kente, J. S., & Oyinoyi, A. F. (2023). Evaluation of public relations strategies and techniques in

 the management of selected non-profit organizations in Benue and Nasarawa States.

 Journal of Education and Practice, 14(36), 30–40. 

Majekodunmi, A. O. (2022, July 6). Nigeria’s pastoralists face a triple burden of disease 

 outbreaks, conflict and climate change. PreventionWeb.

 https://www.preventionweb.net/news/nigerias-pastoralists-face-triple-burden-disease

 outbreaks-conflict-and-climate-change 

Odey, B. E., Bassey, A. G., Omelagah, G. E., & Solomon, U. U. (2023). Public relations and

 corporate image: A study of MTN and GLO Nigeria, Calabar. World Journal of 

 Advanced Research and Reviews, 19(1), 12–23. 

Okafor, G. O., & Malizu, C. F. (2014). The role of public relations in effective organizational

 management. Scholars Journal of Arts, Humanities and Social Sciences, 2(6B), 982–987.

 https://doi.org/10.36347/sjahss.2014.v02i06.020 

Omosotomhe, O., & Okeke, O. (2025). Examining the impact of public relations functions in

 driving social and economic development: A comparative study. GVU Journal of

 Management and Social Sciences, 10(1), 30–47. 

 https://doi.org/10.5281/zenodo.15338669 

Salihu, J. M., & Tsegyu, S. (2025). Evaluation of public relations strategies in the management 

 of Tertiary Education Trust Fund (TETFund) intervention programmes in Nigeria. 

 FUWukari Journal of Social Sciences, 4(1), 495–510. 

Sawir, M., Mastika, I. K., Prayitno, H., Lestari, A., Nur’aini, A., & Arsyad, D. H. (2024). Public

 relations strategies and sustainable tourism in Tolitoli Regency: A case study in the

 Indonesian context. Cogent Social Sciences, 10(1).

 https://doi.org/10.1080/23311886.2024.2376163 

Schrobback, P., Dennis, G., Li, Y., Mayberry, D., Shaw, A., Knight-Jones, T., Marsh, T. L., 

 Pendell, D. L., Torgerson, P. R., Gilbert, W., Huntington, B., Raymond, K., Stacey, 

 D. A., Bernardo, T., Bruce, M., McIntyre, K. M., Rushton, J., & Herrero, M. (2023). 

 Approximating the global economic (market) value of farmed animals. Global Food 

 Security, 39, Article 100722. https://doi.org/10.1016/j.gfs.2023.100722 

Ude-Akpeh, C. E., Ginikachukwu, A. C., & Dung, E. J. (2019). Investigating the application of

 public relations techniques in managing the image and reputation of NTA TV College, 

 Jos, Nigeria. SouthEast Journal of Public Relations, 2(1), 58–72. 

https://doi.org/10.1016/S0363-8111(02)00108-X
https://www.preventionweb.net/news/nigerias-pastoralists-face-triple-burden-disease%09outbreaks-conflict-and-climate-change
https://www.preventionweb.net/news/nigerias-pastoralists-face-triple-burden-disease%09outbreaks-conflict-and-climate-change
https://doi.org/10.36347/sjahss.2014.v02i06.020
https://doi.org/10.5281/zenodo.15338669
https://doi.org/10.1080/23311886.2024.2376163
https://doi.org/10.1016/j.gfs.2023.100722


6  

International Journal of Sub-Saharan African Research (IJSSAR)  
Vol. 4, Issue 2, pp. 819-831, June 2026, ISSN: 3043-4467 (Online), 3043-4459 (Print) 
https://doi:10.5281/zenodo.20924463 
 

   

 
831 

 
www.ijssar.com 

Ugbodu, E. A., Kente, J. S., & Akase, T. M. (2025). Assessment of community relations 

 strategies for rural development in Nasarawa State and the Abuja FCT. International 

 Journal of Education, Culture, and Society, 3(3), 766–783. 

 https://doi.org/10.58578/ijecs.v3i3.6959 

Unigwe, R. I., & Okika, N. (2025). Public relations as a tool for conflict resolution and 

 sustainable rural development: A case study of farmer-herder relations in Elelu 

 Village, Edo State, Nigeria. AMAMIHE: Journal of Applied Philosophy, 23(7), 103–

 115. 

World Bank. (2022). Project appraisal document on a proposed credit in the amount of SDR 

 359.3 million (US$500.0 million equivalent) to the Federal Republic of Nigeria for a 

 Livestock Productivity and Resilience Support Project (Report No. PAD2553). World 

 Bank. 

Yeibo, E. D., & Onyekosor, A. I. (2024). Engaging public relations strategies in mobilizing rural

 farmers for agricultural development. International Journal of English Language and

 Communication Studies, 9(2), 40–52. 

Yin, R. K. (2018). Case study research and applications: Design and methods (6th ed.). SAGE

 Publications. 

https://doi.org/10.58578/ijecs.v3i3.6959

